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FuturePrint2026:
AN EDITION DEFINED BY
CONTENT AND OPPORTUNITIES

FuturePrintis the largest and most influential
event in Latin Americdor the visual } = o ,
communication, screeprinting and digital textile | S ( , g:\’
printing industries. It is a space that connects : = P S pr—
professionals and companies.

In its 36th edition, the trade show welcomed a
large audience and featured new developments, [}
solutions and experiences that attracted attentio
throughout the fourday event.

There were 70 hours of free content, including |
talks, conversations and presentations that helpefi!
visitors discovenew ideas, gain a better
understanding of thanarketandidentify new
paths for their businesses.

More than just bringing companies and
professionals together, this edition showed just
how dynamic creativeand constantly evolving the
Industry is.
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BIGNUMBERS

+40.000

visitors

+20

Countries
represented

+200

Radio spots

+600

Exhibiting
brands

+100

Speakers

+20

Digital influencers
/ ambassadors

+30.000"

Exhibition area

+70

Hours of free
content

29

Media partners and
industry supporters
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MEDIA PARTNERS

DGiTaL [ >
SIGN MIDIA e “' o _
| estaimpadria
MPRESSA do mprg

I-c.l:\B @ Cenesis
SILKTV

ACADEMY




DIGITAL AMBASSADORS ¢

-~ \\/@ )
MILA SANCHEZ NASCIMENTO ROCHA NEWTON MAXIMO = POLI FREIRE REBECA MOURA SERGIO ANDREI
@studiomilasanchez @nascimentorochal0 @cursodepain Ide ed N @poli_freire @febecamourapry @ninjadasublimacao
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ANTONIO ESCOBAR/ DIOMEDES SOUZA FLAVIO SANTOS
~ @antonioescobardsm 7 y @diomedes.souza @flavio.skp

RODRIGO CARDOSO RUFUS GOZZOLLI THIAGO MACED,O
@mestredolaser @sprock.estamparia @artefinal_brasil \'.,\

JANAINA ZERMIANI JUDAH ADONAI MATHEUS PIVATTI NAZIR MARTINS
@janainazermianioficial @judahadonai @letracaixadozero @zoonnexperiencias
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VISITOR PROFILE

Visitors by location

VISITORS BY LOCATION
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VISITOR PROFILE
BUSINESS SECTOR

Digital printing / Visual communication

Printing / Apparel manufacturing

Personalized products / Promotional gifts

Resale / Distribution 8%
Advertising agencies / Production companies 5%
Architecture / Decoration 3%
Other 14%
PURPOSE OF VISIT

Find new suppliers / Partners

Researchew trends solutionsand
product launches

Purchase products and service:
Networking and relationship building
Exchange experiences with professionals and expt

Professional development

Other 1%

37%
19%
14%
23%
19%
18%
16%
12%
10%

DECISIOIMAKING
LEVEL

¢

91%

of visitors are
involved In the
purchasing process.



VISITOR PROFILE
BY AREA OF INTEREST

Cutting and engraving equipment laser,router and others

Digital printerst textile, dyesublimation, latex, watebased, etc.

3D printing

Sublimation equipment heat presses, transfer paper, etc.

Accessories banner end caps, eyelets, heat guns, utility knives, squeegees, ¢

Packaging and label printers
Screen printing equipment

Panels / LED / Channel letters

Textile equipment embroidery, sewing and laser machines, among othe

Substrates for gifts / Promotional materials

Digital inks

Finishing solutions laminators, filmsyarnishesand others

Software

Rigid substrates acrylic, aluminum, MDF and others

Fabrics / Garments for printing

Flexible substrates seltadhesive vinyl, bannanaterialand others

Screen printing inks

Other

28%

24%
22%
22%
22%
AT

19%

19%

19%

18%
17%
16%
14%
5%

42%
41%
40%

50%



THOSE WHO ATTEND RECOMMEND IT!
VISITORS

e t G ¢ 2 R $eéttls asthe right placeto be, especiallybecauseof the variety of machinesand purchasingptions Youcomelookingfor one
specificpieceof equipmentand end up becominginterestedin othersaswell. Here,we find a completerangeof solutions | havealready
closeda dealandstill intendto closemore. Sincethis is my first day, my goalisto closeone dealper day.€

TarrafasCE
ct G 2 K Sw stay at home or inside the company working all day, we end up stuck with the same ideas and stop looking for new
inspiration FuturePrintis exactlythat: inspiration Here,you learnaboutnew trends, discovermossibilitiesand meet people Thatis why the trade
showisimportant both for thosewho alreadywork in the industryandfor thosewho arejust startingout andwant to learnmore aboutit.€ Maringa, PR
e t G | S yaishavethe opportunity to realizethat your work goesfar beyondwhere you are. Thetrade showhelpedme understandthat the
world of sublimationis muchbiggerthan my bedroom,my home or my city. It helpedme broadenmy horizonsandreachnew marketse
OuroFino,MG

et L KI @S 0SSy IGGSYRAYy3 GKS GNIRS aK2g F2NJ I LILINRBEAYI Gnféfé wn &SIENRY FTYyR L 1SSL) Oz
innpvation. We recpnnectvwith,pqrtners, d[scoyer whatesvand keep up with the technologies transforming the industry. Wetralysays i AS
aule dzLJ 62 RIFIUST Z2U0KSNBAAaSZ ¢S SYR dzZLJ FlrttAy3ad 0SKAYR AY UKS Yl Nﬂiﬁeii"rﬁ)cﬁ?retoSP
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THOSE WHO ATTEND RECOMMEND IT
EXHIBITORS

e

e

41

GC2NJ Fye2z2yS adal NOAyYy3 2 dzButuieRriRrts éssentigl Hard, pebpleBan fiind avbiytting reldtdd 2odhe Yistig] S
communication market. For those moving from crafts into professional WwardyrePrinti SNISa a | G NHzS a0K22f of

G 2 K S yext@ibt atZuturePrint you enhance your reputation, strengthen ydarand andconsolidateyour presence in the market. That is
why taking part in the trade show is so important. Anyone looking to enter the apparel printing business will find different
techniquesequipmentt YR L2 AaA0Af AGASE KSNBPE

oFuturePrintis the leading event connecting brands and trends with people who want to start a business or who already have one and
FNE f221Ay3 F2N 4a2YSGKAYTI RAFFSNBYG G2 2FFSNI 0KSANI Odzad 2 YSNE P&

& h W&y interestinghing to see aFuturePrintis how much the trade show has been investing in the textile market. For us, it is
important to be here, contributing to and taking part in this movement. ®iS NBE SEOA UG A Yy I D€

Exhibitor
Mimaki Brasil

Exhibitor
TucanoEquipamentos

Exhibitor
Blips

Exhibitor
BrotherBrasil
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VISITORS ARRIVING IN
ORGANIZED GROUPS

FuturePrintwelcomed organized groups
from different partsof Brazil, bringing visitors from
the cities of:

Franca,Curitiba, Uberabaand Marilia




ATTRACTIONS AT THE TRADE SHOW
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FORUM TALKS CIRCUITO SERIGRAFIA  SUBLIMAGAO

FuturePrint FUTURETEXTIL DF I =2y EM ACAO EM ACAO

— q (\' FOST'26

SALA DE LOUNGE DOS FACHADA Yy
CREDITO EMBAIXADORES MAKERS
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FACHADA
MAKERS

A space dedicated to the live creation of a
complete storefront facade, from planning
through completion. The attraction brings
together visual communication experts and
offers practical demonstrations of the
technigues processesnd solutions used in
this type of project.
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FORUM

FuturePrint

ForumFuturePrintfeatures talks on topics
related to visual communication, printing,
managementtechnologyand business.
The program brings together industry
professionals who share their
experience knowledgeand different
perspectives on the sector.




TALKS

FUTURETEXTIL

A content space focused on digital textile
printing, with talks covering creative and
production processes, color management,
sustainability, artificial

Intelligence,equipmentand other topics related
to the segment.




CIRCUITO

DE IMPRESSAO

DIGITAL TEXTIL
The circuit presentthe differenttechnologies B T ﬁ%ﬁ%ﬁ"h_
and stages of digital textile printing. R e .

The spaceshowcasegroduction options,
applications, processhallengesand solutions
used across the industry.
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SERIGRAFIA F
FMACAO |

An attraction dedicated to screen printing,
featuring talks, workshops and hanads
demonstrations of techniquegrocessesand
application possibilities.

The space also hosts Rodo de Ouro, the
national and internationascreen

printing championship.




SUBLIMACAO
EM ACAO

A space featuring content and hands
on activities about sublimation,
Including applications in fashion,
promotional giftsand personalized
products.

The program also covers topics such

as marketingfinanceand sales
strategies.




FIOST 26

FORUM DIGITAL SIGNAGE TRENDS

ForumDigital Signage Trends focuses on
the digital display, OOH and digital
signage markets. The program presents
trends, technologies, industry changes
and new application possibilities in visual
communication.




LOUNGE DOS
EMBAIXADORES

I YSSOGAYy3 &L}l OS oA
ambassadors, a group of professionalsf =
from the visual communication, s
screenprinting and digital printing
Industries. The environment is j
designed for exchanging experiences, | ===
engaging in conversations and |
networking.
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SALAD
CREDITO

Sala de Crédito connects companies
financing solutions for the purchase
of machinery and equipment, as well
as for modernization projects.

The Initiative also presents credit
options for
Innovation,digitalizationandthe
energytransition.
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( ) FuturePrint . _I8
CANALDIGITAL | —

Future

D b O N B8REs

irub

FUTUREPRINT
DIGITAL | .
C dzii dzNFigh&RGhanetbrings together el O e’

articles, interviewsnewsand content on the
main topics in the visual communication,
screenprinting and digital printing markets.
It is a space fdiollowing news,trendsand
technologies throughout the year.

digital.feirafutureprint.com.br

23



FuturePrint

" XPERIENCE

FUTUREPRINPERIENCE
PLATFORM

FuturePrintXperience brings together, in a single digital
environment, the list of exhibitors and their products and services.
The platform also provides access to the event schedule, attractions,

digital mapand PRIC dz(i dzNJXwvirtdh agsis@t. \

S

futureprintxperiencecom.br



